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Role:


Sales Manager/Sales Director
Reporting to:
Chief Strategic Officer
Location:

Switzerland, Austria, Italy, Sweden and Norway
Postholder:

Vacant
Company Profile

Lycatel is a dynamic, fast growing provider of prepaid telecommunications services for consumers and businesses throughout the world.  Present in 17 countries, Lycatel is the global market leader in the calling card market, distributing 15 million calling cards per month through 300,000 retailers.  In 2006, Lycatel launched Lycamobile, an international MVNO.  Since launch, Lycamobile has acquired over 1 million subscribers and is present in Holland, Belgium, Sweden, Switzerland, Norway and Denmark.  Lycamobile will launch in a further 7 markets in 2008, with a mission to become the market leading global prepaid international MVNO, acquiring over 7 million subscribers by 2011.

The Role

The individual will join as a Sales Manager/Director for Switzerland and be responsible for managing partners, sales and marketing within the professional structured Distribution channels as well as building the team to ensure delivery across Switzerland. Ideally the base will be out of Zurich, but this can be discussed based on the individual
To meet this challenge we are looking for a seasoned professional with a background in Retail Distribution/FMCG and must understand the structured Distribution Channels. Ideally he/she should be from the FMCG (Consumer Products) sector (Food, Electronics, Drinks, Tabacco, Household etc) or have worked for one of the major wholesalers/Service Providers/E-POS providers or have acted as a seller to the major wholesale outlets from FMCG sector including such companies such as Coop, Interdiscount, Migris, The Phone House, Post Office etc.

Job Description
· Growing new in direct sales channels, negotiating contracts and closing deals
· Creating and managing new sales promotions through channels (joint promotions with retailers). Therefore, a good understanding of the 5 Ps in retail marketing is essential to refresh the joint proposition on an on-going basis.   

· Representing and promoting the Lycamobile Brand and creating visibility and awareness within the market in collaboration with HQ marketing teams. 

· Developing an understanding of the competitive landscape on a daily basis: competitor channel incentives, merchandising actions, marketing actions, pricing, promotions, reach and locations. Whilst working with channel marketers to develop counter actions and promotions within each and every channel. 

· Stimulating new orders from sales channels on a daily basis and chasing client delivery through other stakeholder members. 

· Maintaining and updating a weekly channel pipeline and tracking performance of regional channel account managers against agreed set targets and KPIs. 

Person Specification
· Preferably of graduate calibre with good understanding FMCG/Retail. 

· Able to demonstrate an international perspective and comfortable to work with ambiguity. 

· IT literate with good reporting and financial skills. 

· Creativity, tenacity and ability to deliver in an environment of rapid change.

